
www.personedesign.com

Using Personas v1.0

A practical guide to creating and using personas effectively for
design projects.

Persona Template

1. Persona Overview

a. Persona Name

● Description: A fictional name that represents the persona, making it easier to reference.
● Example: Emma Johnson

b. Photo/Image

● Description: A stock photo or illustration that visually represents the persona.
● Tip: Choose an image that reflects the persona's demographics and personality.

c. Brief Introduction

● Description: A short paragraph summarizing who the persona is.
● Example: Emma is a 28-year-old graphic designer who loves yoga but struggles to find

time for regular workouts.
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2. Demographics

a. Age

● Description: The age or age range of the persona.
● Example: 28 years old

b. Gender

● Description: The gender identity of the persona.
● Example: Female

c. Location

● Description: Where the persona lives (city, region, country).
● Example: San Francisco, CA

d. Occupation

● Description: The persona's job title and industry.
● Example: Graphic Designer at a Marketing Agency

e. Education

● Description: The highest level of education attained.
● Example: Bachelor’s Degree in Graphic Design

f. Income

● Description: The persona's annual income.
● Example: $60,000/year

3. Psychographics

a. Interests

● Description: Hobbies, activities, and interests.
● Example: Yoga, digital art, hiking, attending design workshops

b. Values
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● Description: Core beliefs and values that influence behavior.
● Example: Creativity, sustainability, work-life balance

c. Attitudes

● Description: General outlook and attitude towards life and work.
● Example: Positive, proactive, open to new ideas

d. Lifestyle

● Description: Daily routines, habits, and lifestyle choices.
● Example:Works from a home office, enjoys outdoor activities on weekends

4. Goals and Needs

a. Primary Goals

● Description: The main objectives the persona wants to achieve.
● Example: To find reliable and user-friendly project management tools that integrate

seamlessly with her existing workflow.

b. Secondary Goals

● Description: Additional objectives that support the primary goals.
● Example: Expand her client base, stay updated with the latest design trends, maintain a

healthy work-life balance.

5. Pain Points

a. Challenges

● Description: Specific problems or frustrations the persona faces.
● Example: Struggles with time management, finds it overwhelming to choose from

numerous project management tools, difficulty maintaining clear communication with
clients.
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b. Obstacles

● Description: Barriers preventing the persona from achieving their goals.
● Example: Tool overload leading to inefficient workflows, lack of integrated

communication platforms.

6. User Scenarios

a. Scenario 1

● Description: A typical situation where the persona interacts with your product or service.
● Example: Emma needs to manage multiple client projects simultaneously and requires a

centralized platform to track progress, deadlines, and communications.

b. Scenario 2

● Description: Another situation highlighting different interactions.
● Example: She is looking for a tool that offers integration with GitHub and Slack to

streamline her development and communication processes.

c. Scenario 3

● Description: Additional scenarios to cover varied interactions.
● Example: Emma wants a mobile-friendly project management app to stay updated on

the go without being tethered to her desktop.

7. Motivations

● Description: What drives the persona to take action or make decisions.
● Example: Desire for efficiency, passion for design, need for work-life balance.
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8. Technology Usage

a. Devices

● Description: The types of devices the persona uses regularly.
● Example: Laptop, smartphone, tablet

b. Software/Tools

● Description: Preferred software and tools for work and personal use.
● Example: Adobe Creative Suite, Slack, Trello

9. Preferred Communication Channels

● Description: How the persona prefers to receive information and communicate.
● Example: Email, instant messaging (Slack), video calls (Zoom)

10. Quotes

● Description: Direct quotes that capture the persona's thoughts or feelings.
● Example: "I wish there was a simpler way to manage all my projects without juggling

multiple tools."

11. Additional Sections (Optional)

a. Shopping Preferences

● Description: How the persona prefers to shop and make purchasing decisions.
● Example: Prefers online shopping, reads reviews, values sustainability.
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b. Social Media Habits

● Description: The social media platforms the persona frequents and how they use them.
● Example: Active on Instagram and LinkedIn, uses Pinterest for design inspiration.
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Sample Persona Template

[ ___________________ ]
Persona Name

[ ___________________________________ ]
Persona Short Description

Demographics

● Age: _______________________________
● Gender: _______________________________
● Location: _______________________________
● Occupation: _______________________________
● Education: _______________________________
● Income: _______________________________

Psychographics

● Interests: _______________________________
● Values: _______________________________
● Attitudes: _______________________________
● Lifestyle: _______________________________
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Goals and Needs

● Primary Goals: _______________________________
● Secondary Goals: _______________________________

Pain Points

● Challenges: _______________________________
● Obstacles: _______________________________

User Scenarios

1. Scenario 1: _______________________________
2. Scenario 2: _______________________________
3. Scenario 3: _______________________________

Motivations

● Primary: _______________________________
● Secondary: _______________________________

Technology Usage

● Devices: _______________________________
● Software/Tools: _______________________________

Preferred Communication Channels

● Primary: _______________________________
● Secondary: _______________________________

Quotes

● ____________________________________________________________
● ____________________________________________________________
● ____________________________________________________________

Additional Sections (Optional)

● Shopping Preferences: _______________________________
● Social Media Habits: _______________________________
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